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GLOBAL COTTON REPRESENTATIVES’ SUMMIT
Sixth Biennial Sourcing USA Summit Fosters Cooperation

Dec. 20, 2010 --- During a year punctuated by historically high cotton prices, global leaders of the global
cotton supply chain met in Rancho Palos Verdes in California to explore issues and opportunities. The
event, which took place from November 9 through November 12, was the sixth biennial Sourcing USA
Summit presented by Cotton Council International and Cotton Incorporated. The Summit was a
successful marketing platform for U.S. cotton. Preliminary survey results show that about 596,700 bales
were sold during the Summit, and the expected quantity to sell within three months following the
Summit is about 1.96 million bales.

The Summit, themed “Strengthening Enduring Partnerships,” typically draws in U.S. cotton buyers
before and after the actual event, which further aids sales during those weeks. The Summit was
attended by over 450 representatives of the global cotton industry and featured presentations by
experts in the fields of global economics, agriculture, textiles and brand retailing.

“These Summits present a unique opportunity to share information with senior executives and
principals from all over the cotton world, and to feel first-hand the global pulse of the key issues in the
cotton supply chain,” said Wallace L. (Wally) Darneille, Cotton Council International President.

J. Berrye Worsham, President and CEO of Cotton Incorporated commented: “What emerged from these
discussions was a strengthening of the relationships among growers, merchants, manufacturers, and
retailers; which recognize that all must work together to weather short-term storms and assure long-
term success.”

A key issue at this Summit was the dynamic of cotton pricing and availability. Dr. Marci Rossell, former
CNBC Chief Economist and host of Squawk Box, put global macroeconomics into perspective; while Mr.
Kurt Cavano, Chairman and CEO of TradeCard, drilled down to how global economic trends affected the
cotton supply chain.
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During a unique business forum, representatives from different links of the supply chain engaged in a
bull-and-bear forum on the future of cotton pricing. Two key outcomes of the forum were an insight
into how keenly different sectors appreciate the concerns of other links on the chain, and the necessity
of cooperation along that supply chain --- especially when challenges such as current pricing develop.

John Anderson, the President and CEO of Levi Strauss & Co., stressed the importance of ‘simple truths’
in marketing to the global consumer, and presented ways in which the Levi’s brand is accomplishing this
task. In reaffirming Levi’'s commitment to sustainable sourcing and manufacturing, Mr. Anderson cited a
recent Life Cycle Assessment of Levi’s jeans. The third-party study concluded that the greatest
opportunity for lessening denim’s environmental impact was through consumer education about home
laundering.

The complexities of Life Cycle Assessment were articulated in a presentation on cotton’s carbon
footprint by Dr. Marty Matlock, Professor of Biological and Agricultural Engineering at the University of
Arkansas. Matlock stated that the strength of an LCA is its power to inform processes and monitor their
improvement, rather than as a tool to differentiate one process from another.

In a post-event survey, 88 percent of respondents said the Summit presentations provided substantive
new information. Additionally, 84 percent said the Summit presented opportunities that will positively
affect their company's future.

The Summit is organized by Cotton Council International and Cotton Incorporated, with the support of
the U.S. cotton industry and USDA. Nineteen U.S. export and 14 allied industry organizations sponsored
the event. Exporter sponsors include: Jess Smith & Sons Cotton; Calcot, Ltd.; Allenberg Cotton Co.;
White Gold Cotton LLC; PCCA; Cargill Cotton; Staplcotn; Toyoshima; San Joaquin Valley Quality Cotton
Growers Association; Toyo Cotton Co.; Omnicotton, Inc.; Baco Trading; Cotton Growers Cooperative;
Olam; Noble Cotton; ECOM; ACG Cotton Marketing; J.G. Boswell Company; and Supima.

Allied industry sponsors include: TradeCard; Monsanto; Cotton Market and Risk Management
Consulting, Inc.; Wakefield Inspection Services; SFO Commodities/L.0.G.I.C. Advisors;

TransGlobal Inspections, LLC; CoBank ACB; ICE Futures U.S.; Cargo Control Group; Rabobank
International; Worldwide Responsible Accredited Production (WRAP); Rieter Textile Systems; Bayer

CropScience/Fibermax; and Uster Technologies.

Since 1997, Cotton Council International and Cotton Incorporated jointly present the Sourcing USA
Summits. The biennial meeting gathers global leaders along the cotton supply chain for an open
exchange of ideas and the opportunity to share best practices, as well as learn of emerging trends and
new technologies to improve their individual business segments and the industry as a whole.
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About Cotton Incorporated

Cotton Incorporated, funded by U.S. growers of upland cotton and importers of cotton and
cotton textile products, is the research and marketing company representing upland cotton.
The Program is designed and operated to improve the demand for and profitability of cotton.

About Cotton Council International (CCl)

CCl is the National Cotton Council’s (NCC) export promotions arm and carries out programs in
more than 50 countries globally under the COTTON USA trademark. CCl's headquarters is
located in Washington, D.C., with offices located in Memphis, London, Hong Kong, Seoul and
Shanghai, in addition to a global network of representatives.
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